














koncept:
puno pogleda na kulturu

Autori: Martin Uhrik, Branislav Skopek

Kultura je fenomen koji se moze posmatrati iz razlicitih uglova. Isto se moze re¢i i kada
je u pitanju njena promocija. Sta u stvari definiSe kvalitetan kulturni sadrzaj koji treba
promovisati? Koliko finansijskih sredstava treba ulozZiti da bi se ostvarila jedna promocija o b
kulturnog dogadaja? Da li su nam dizajneri uopste neophodni ili mozemo i sami postati . k_-f-_‘,’["]!",ii}fl-ét ie
kreatori kampanje medijske promocije? : .
Odabir informacija koje organizator mora vizuelno prezentovati javnosti kako bi Sto
efikasnije i Sto bolje predstavio odredeni kulturni dogadaj je, u kontekstu predlozenog
projekta, kljuéna aktivnost u resavanju problema, a ujedno i njegovo resenje samo po
sebi. Nekad cak ni sam organizator dogadaja ne zna $ta treba promovisati kao nabitniju
informaciju, da li vreme deSavanja, mesto odrzavanja, naziv dogadaja, sadrzaj, ideju... jer,
po njihovom videnju stvari, sve je bitno i sve treba da se zna. Upravo iz okvakvih situacija
najcesce i proizilaze problemi definisanja dominantnih informacija i njihovog rangiranja u
odnosu na ostale dostupne informacije.

Sadruge strane, $ta se dedava ako sami ljudi koji uti¢u na krajnji oblik informacije, tj. organizatori
i graficki dizajneri, nisu dovoljno kompetentni da u najboljem svetlu prikazu odredeni dogadaj
i time eventualno prouzrokuju nezeljene efekte? Takode, diskutabilno je i da li sektor kulture
raspolaze dovoljnim finansijskim sredstvima da angaZuje kvalitetnog grafickog dizajnera, koji
ée uspesno obaviti zadatak vizualizacije informacija u cilju njihovog jakog odjeka u medijima.
Nase reSenje donekle pruza odgovor na neka od ovih pitanja i moze da sluzi kao prilika svima
onima koji neguju malo neobicniji, ali zato funkcionalniji pristup promociji.

Model koji predlazemo koristi besplatnu IBM softversku aplikaciju dostupnu na sajtu Manyeyes.
Program pruza specifican pristup analizi teksta i nudi Sirok spektar vizualizacija u formi
umetnickih kompozicija pomocu tzv. «tag clouds» oblaka. Na osnovu unesenog teksta softver
kreira kompoziciju u kojoj se bitnost informacije vizuelno naglasava povecavanjem fonta
najvise koris¢enih reci ili varijacijom njihovih medusobnih dimenzionih odnosa. Program
omogucava koris¢enje raznih fontova, boja i kompozicija tekstualnih formi u vidu oblaka.
Primenjujuci nase resenje, organizator stice moguénost da sam postane autor vizualizacija
sopstvenih dogadaja tako $to ce proceduru rangiranja podataka prema bitnosti prepustiti
automatizovanom softveru.

Nase resenje problema promocije kulture moze biti shvaceno i kao kraj grafickog dizajna u ob-
liku u kojem ga mi danas poznajemo. Dizajnerski proces je u potpunosti sveden na softverske
operacije, na taj nacin obebedujuci efikasno i jeftino resenje problema oglasavanja kulture koja
svakako pati od skromnih finansijskih budzeta. ANALIZIRAJMO KULTURU!
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Many Eyes je projekat i vebsajt IBM kompanije koji za cilj ima pruzanje nacina za olakSano
kreiranje, odrzavanje, manipulisanje i komuniciranje saznanja izdomena vizualizacije informa-
cija. Projekat su 2007. godine sastavili Fernanda Viégas i Martin M. Wattenberg.

http://manyeyes.alphaworks.ibm.com/manyeyes/page/create_visualization.html
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concept:
many eyes on culture

s: Martin Uhrik, Branislav Skopek

Culture is a phenomenon which can be viewed from many different aspects. The same can
be said about its promotion. What are the attributes that define a good quality cultural event
worthy of being publicly presented and promoted? How much money do we need to invest to
effectively promote a cultural event? Do we actualy need graphic designers at all, or could we
become the sole creators of our own media promotion campaigns?

Selection of information which needs to be visualy presented to the public by the organizer
is, in our view, both the problem and the solution at the same time. Sometimes not even the
organizer knows which particular information about an event motivates the recipients the
most and thus needs to be communicated at the appropriate level. Is it the time of the event,
the location where it takes place, its name or the idea behind it? For these reasons, it is often
the case that the dominant information is incorrectly defined and visually ranked among piles
of less relevant information.

On the other hand, the graphic designer himself can be seen as a barrier to good visual
communication and promotion of cultural events. What happens when the designer and the
organizer do not posess the necessary skills to visually present the correct information about
a particular event?

One of the issues always open for discussion is the financial struggle in which many cultural
institutions and organizations find themselves in, constantly lacking potential to hire
established designers for visualizing their media campaigns. However, the proposed solution
may offer answers to some of the raised questions and provide new opportunities for everyone
into unusual but functional promotion of media.

Our solution utilizes a software application available from the IBM Manyeyes website. In short,
the application allows insertion of text and its analysis with the purpose of producing an artistic
composition built from «tag cloud» objects.

After providing textual input through the webpage portal, this online software application
creates a composition where the importance of a particular piece of information is emphasized
by altering the font size of words with the highest frequency of occurrence. The application
also provides an option to customize the color, font, size and type of the text tag cloud. With
the aid of such software tools, the organizer can become the sole creator and author of visuals
simply by letting the software do most of the work regarding the selection of most popular
information currently available.

Does this mark the end of graphic design as we know it, or is this just another contemptible and
low-budget marketing strategy for modern-day advertising culture? ANALYSE THE CULTURE!
Many Eyes is an IBM Research project and website whose stated goal is to enable data analysis
by making it easy for laypeople to create, edit, share and discuss information on visualizations.
It was started in 2007 by Fernanda Viégas and Martin M. Wattenberg.

http://manyeyes.alphaworks.ibm.com/manyeyes/page/create_visualization.html




Open Design Studio 04

PROSTOR ZA KULTURU

5-9.10. 2009.

Omladinski centar CK13, Novi Sad
www.opendesignstudio.net

Izdavac: OPEN DESIGN STUDIO
NabrezZie arm. gen. L. Svobodu 20,
811 02 Bratislava, Slovacka
info@opendesignstudio.net
www.opendesignstudio.net

Urednik publikacije: Open Design Studio
Tekstovi: Open Design Studio,

autori radova (str. 30-53)

Prevodi: Milan Stojiljkovi¢

Dizajn: Katarina Luki¢ Balazikova
Fotografije: Marko Ercegovic,
Open Design Studio

Stampa: GRANDPRINT, Bratislava,
www.grandprint.net

Tiraz: 300

ORGANIZATOR: Open Design Studio

PARTNERI: Akademija umetnosti u Novom
Sadu; Akademija umetnosti i dizajna

u Bratislavi; Institut za fleksibilne kulture

i tehnologije — NAPON; Fun And Magic
Accidents, Novi Sad; Omladinski centar -
CK13; KOD-Kriti¢ka platforma; Departman
za arhitekturu i urbanizam - Fakultet
tehnickih nauka, Univerzitet u Novom Sadu

POKROVITELJI: Ministarstvo kulture Slovacke
Republike, Grad Novi Sad, Holandska
ambasada u Beogradu

PODRSKA: LUGONS — Grupa korisnika GNU/

Linux operativnog sistema u Novom Sadu,
Grandprint

Ambassade van het
Koninkrijk der Nederlanden

WITH FINANCIAL SUPPORT
OF THE MINISTRY OF CULTURE e
OF THE SLOVAK REPUBLIC C | ty Of N OVi Sa d

Open Design Studio 04
SPACE FOR CULTURE
October 5-9, 2009

Youth center CK13, Novi Sad
www.opendesignstudio.net

Publisher: OPEN DESIGN STUDIO
NabreZie arm. gen. L. Svobodu 20,
811 02 Bratislava, Slovak Republic
info@opendesignstudio.net
www.opendesignstudio.net

Editor of publication: Open Design Studio
Texts: Open Design Studio,

authors of concepts (str. 30-53)
Translation: Milan Stojiljkovi¢

Design & Layout: Katarina Luki¢ Balazikova
Photos: Marko Ercegovic,

Open Design Studio

Print: GRANDPRINT, Bratislava,
www.grandprint.net

Print run: 300

ORGANIZER: Open Design Studio

PARTNERS: Academy of Fine Arts - University
of Novi Sad; Academy of Arts and Design in
Bratislava; Institute for Flexible Cultures and
Technologies - NAPON; Fun And Magic
Accidents, Novi Sad; Youth Centre - CK13;
KOC-critical platform; Department of
Arhitecture and Urbanisam at Faculty of
Tehnical Sciences, University in Novi Sad

FUNDING: The Ministry of Culture of the
Slovak Republic, The City of Novi Sad,
Netherland Embassy in Belgrade
SUPPORT: LUGONS GNU/Linux operating

system user group from Novi Sad,
Grandprint

"
w

NAPON  GRANDPRINT






